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Quick Overview — Chamber of Commerce Luxembourg

o O

-1 75 %
90.000 _
I : i total salaried 80 %
members employment GDP

4 sustainable strategic pillars :

#1 Sustainable Business
Actions to guide and support companies in
their objective of sustainable transformation

#2 Community
Partnerships and actions aimed at contributing
positively to the development of society

#3 People

Actions for the professional development of
employees and their employability, well-being as
well as diversity and equality

#4 Planet

Actions for the preservation of resources and to
face environmental challenges such as climate
change

#1 Define and publish a purpose
that is compatible with sustainable

development
#2 Integrate environmental, social
#]U Include and position employee and governance (ESG]°® criteria
stakeholders in the sustainable
development process and foster

their engagement

into the corporate strategy
and business model

N

A3 Reinforce corporate governance

to ensure that ESG criteria are
factored into corporate strategy
and navigate its progress

PEOPLE GOVERNANCE

#9 Perform due diligence on
hurnan rights and environmental
impacts throughout the value

chain of the company #4 Assess the company’s

performance through
both financial and
non-financial indicators

PROSPERITY

\ #5 Innovate and invest responsibly

to develop growth opportunities

PLANET

#8 Embed the circular
economy principle

in the business model

#? Contribute to the decarbonisation /

of the economy by developing
a net zero emissions trajectory?

#6 Drive value creation
for all stakeholders

& ESG definition: see glossary page 43

7 Criteria definition: see glossary page 37

& Indicator definifion: see glossary page 47

¢ Netzero emissions target definition: see glossary page 48
10 Circular economy definifion : see glossary page 41
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Quick Overview — Sustainable Business cuameen |

LUXEMBOURG
POWERING BUSINESS
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The Product

Circularity
Datasheet
(PCDS)

The solution enabling an
efficient exchange of
information on circular
characteristics of products

' ,; LE GOUVERNEMENT A
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PRODUCT CIRCULARITY
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Collecting
circularity
data is
expensive,
difficult
and non-
standardized

Statement
NS
Wi e

Confidential and Non standardized information
flow
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Distributor Customer Recycle

Material without

Information mostly lost . o
information is waste

For the circular economy to work, not only resources are required to circulate...
But also data on circularity of products along the value chain



CHAMBER_l
OF COMMERCE

The PCDS, catalyst for a global circular =
economy

Circular Economy
* Key for the European Commission (Green Deal)

Growing
awareness of
a promising

CeriLE * Review of the directive on Ecodesign which is called 'Sustainable Product Initiative'
solution Q (SPI): one of the subjects is the creation legislation on 'Digital Product Passports' (DPP)
taking a

complete The Product Circularity Data Sheet or PCDS | | - .
E = * Basic data source for others to establish how circular a product is, verified by a third
approachto = L party B - |
information " = g X PCDS * System combining trust and decentralized information based on true/false statements
- o . PRODUCT CIRCULARITY Secure data EXChange
flow on the B EMBOURG * International dimension: in parallel, ISO 59040 is being developed and it will be
circular adopted internationally in 2024
properties of
duct A Various pilot projects
proaucts Validation of the User eXperience

ArcelorMittal As for example:
- ArcelorMittal and Tarkett have published PCDS and their involvement

@Tarkett - Global solution providers such as SAP already involved

Amazon has shown interest in verifying applicability across multiple product lines
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How should the PCDS be imagined? =5

* Asetof data describing all relevant information regarding the circularity of industrial products of all kinds

* Currently collected via PDF forms completed by producers, these are controlled and verifiable statements, guiding

The PCDS is a consumers and manufacturers towards informed choices
set of data * Used to assess the circularity of referenced products and to support the implementation of profitable circular business
gU|d|ng models
consumers * Managed in a decentralized manner, efficiency of data sharing, protecting data integrity
and STATEMENTS (E le)
xample
PRODUCT CIRCULARITY DATA SHEET
manufacturers - Global Trade Item Number (GTIN)
towards e « Global Location Number (GLN)
inform Ed * The product contains >75-95 % post-consumer recycled content by weight.
COMPOSITION * The product does not contain Substances of Very High Concern from the
choices REACH Candidate list in concentration above 0.1% by weight.

The product can be maintained & repaired by untrained personnel at the

DESIGNED FOR location of the product use.

BETTER USE

DESIGNED FOR * The pr_oduct IS demgned to be installed and demounted using
DISSASSEMBLY reversible connectors.

DESIGNED FOR * The product is designed for re-use as-is or with minimal modification.
RE-USE e The product is designed for composting in a home composter.

®Ee QO N



Standardized
way to share
circularity
reliable data
at each step of
the value
chain

How does it

W e

Tier 2 Tier 1

A data template with
standardized product
information on the
circularity properties
without infringing
Intellectual Property

-,

Producer Distributor

A third-party
verification
process to
validate the
content of the
PCDS

Customer

CHAMBER
OF COMMERCE

Recycle, reuser,
remanufacturer

A standardized IT
exchange protocol &
format to share
efficiently trusted data
without relying on a
centralized database



CHAMBER_]
Benefits of the PCDS e

The PCDS allows to:

1. Create a common language about product circularity based on ISO standard
2. Make product information more transparent without infringing IP
Each Member 3. Facilitate the collection of trustworthy data from your suppliers
Wishing to 4. Support your design team to improve product circularity
. PCDS 5. Save costs with a standardized format published once for all your customers
ISsue 6. Save time with an automated process allowing the assembly of information from your suppliers” PCDS
will have to
S cobuilder P . - 50+
The use by a ArcelorMittal - Hydro SAINT-GOBAIN [ ,
. companies
third party r'1 @ Q thinkstep  §GS (=) ls(';“;‘g‘t w"c.' P
H H M‘[JA‘-H': COMPELLIO o : p &
will remain i
/A K . .
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Launch of the
Economic
Interest Group
(EIG) PCDS
“Terra
Matters”
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Where we stand today”

06/2018 04/2019 06/2020 06/2021 03/2022 09/2022

PHASE O PHASE 1 PHASE 2 PHASE 3 »
DEMONSTRATE DEVELOP A PROOF PILOT INDUSTRY STANDARD
THE DEMAND OF CONCEPT OF FOR CIRCULARITY DATASETS TODAY
INDUSTRY STANDARD

Creation of an economic interest group (“TERRA MATTERS”) under Luxembourg law concluded between

the State and the Chamber of Commerce and whose purpose is:

* The management and promotion of the ecosystem around the concept of the PCDS

* The development and marketing of the PCDS as a technical solution and the provision of associated
value-added services

* The development and management of IT infrastructures for the PCDS

* The elaboration and development of industrial standards to provide reliable data on the circular
characteristics of materials and products (1ISO 59040)

* The conclusion of potential partnerships in the interest of the ecosystem based on data on circularity

* Promoting and supporting the transition to a circular economy

|| ... ...
CHAMBER I .yt §oc | LEGOUVERNEMENT
OF COMMERCE ig : * PCDS DU GRAND-DUCHE DE LUXEMBOURG
LUXEMBOURG W Dithsweer CUHARTY Ministére de I'Economie

LUXEMBOURG



Call to Action

You want to know more

Visit the website (pcds.lu)

& read the PCDS story (https;//pcds.lu/wp-
PCD S. LU content/uploads/2020/11/PCDS_article_March2021. pdf)

PCDS@ECO.ET
AT.LU

CHAMBER—l
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You want to join the PCDS Network

Get in contact (pcds@eco.etat.lu) to discuss
potential next steps and how to scale up the
PCDS in companies’ organisation

Expert on ISO, interested to work on the future

standard ISO 59040

You can register via your national body, on ISO TC 323
and join the working group 5
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Responsibility Europe,
the European Label for
CSR

European Network
of Leading
CSR Labels



Founders of the association
3 CREDIBLE NATIONAL PARTNERS

afnor

GROUPEZ
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Eurgpean Natwark
of Leading

= R Label
CHAMBER | CSR Labels
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INSTITUT NATIONAL POUR LE DEVELOPPEMENT DURABLE E C O P a I C

ESPONSA E SOCIALE DES ENTREPRI SES

>

INTERNATIONAL LABEL FOR CSR - RESPONSIBILITY EUROPE
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Label Responsibility Europe
3 ROBUST LABELING SYSTEMS THAT QUALIFY FOR THE
RESPONSIBILITY EUROPE LABEL
( ECOENTREPRISE
CERTIFICATION
MODELE AFAQ 26000 Stratégie RSE = Gouvernance = Social * Environnement

DEVELOPPEMENT DURADLE

INTERNATIONAL LABEL FOR CSR - RESPONSIBILITY EUROPE




CHAMBE? ”LJ
m OF COMMERCE

b | UXEMI

Demanding and pragmatic commitments

THE RESPONSIBILITY EUROPE LABEL AWARDED TO THE 700+ LABELED
COMPANIES OF THE PARTNERS

i‘@‘ﬁ  Based on: 1SO 26000 and 17 Sustainable Development Goals (SDGs)

_ﬁ * Verification: transparent methodology and subject to quality control carried out
o

o 1) on site by an independent third-party organization

 Assessment: level of maturity, CSR performance, taking into account the

DD expectations of society and the interests of stakeholders

6\\_\TY E UQ

we commit Q
to top level standards of )
corporateenvironmental W
and social responsibility &

we contribute E )
to a sustainable future
responsibility-europe.or: !
BN et 0" INTERNATIONAL LABEL FOR CSR - RESPONSIBILITY EUROPE

cs“\'
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GUIDE ESR from INDR

A GUIDE TO HELP COMPANIES
STRUCTURING THEIR SUSTAINABILITY JOURNEY

STRATEGIE RSE

™

"' /> 1 IDENTIFIER LES ACTIVITES .

\ ( m | = identifier toutes les activités de lentreprise I RO1
\ \ / RO2

= Identifier les activités d'entités controlées ou dépendantes ...

\ " = Définir[stendue des actités incluses dans [évaluation ESR  Bros .
— e Structured in
. 2.ANALYSER LES IMPACTS ‘
P v [ £\ = identifier les impacts éconamiques de Fentreprise RO4
YQH HBA p ) | = identifier les impacts sociaux de Ientraprise

7 = Identifier les impacts environnementaux de I'entreprise ...

3. RECONNAITRE LES PARTIES PRENANTES

(i) - e s B —Ew

() - et s i - which reflect the 3

= 4 identifier les intéréts des parties prenantes S —

P — interdependent pillars of sustainable

( @ | = Déterminer les thématiques RSE pertinentes pour Fentreprise, .

N __./: . :;gt:(r:\::rtI:ti:f‘n:;:r::é:?pmﬂmires I ) iL M M
development (environment, social,

/"'T""\_ 5. DEVELOPPER UNE STRATEGIE RSE INTEGREE N

I"*©"I = Définir une stratégie RSE ... — S e =

\ < ') = Adapteria stratégie de lentreprised |a stratégie RSE ... R13 e CO n O my)

GOUVERNANCE

0 & B 2 &
. ,

oo B B @aF

6. METTRE EN CEUVRE LA STRATEGIE RSE X
= Nommer unfe) responsable RSE qui coordonne [a stratégie RSE ... .. Br1a

GUIDE ESR

/e
W
2]

%
W 3 Fact o R15
MBOURG g = Elaborer un plan d’action pour mettre en ceuvre la stratégie RSE ... . EDRIS
LA REFERENCE DE LA RSE AU LUXE z = Allouer des ressources a la mise en ceuvre de la stratégie RSE R16
R = Communiquer la performance ESG R e BIRI7
i) ND —
- LPRISE &’ s S w—— e % ™, 7.CREER DE LA VALEUR PARTAGEE
()’\ g A po— I‘@'I = S'assurer que |a stratégie RSE développe les connaissances dans 'entreprise
et e /= S'assurer que la stratégie RSE améliore les processus de l'entreprise ...
"~ = Sassurer que la stratégie RSE crée de la valeur pour les dlients ...

= S'assurer que la stratégie RSE crée de la valeur financiére
= S'assurer que la stratégie d'entreprise crée de la valeur sociétale

( ENTREPRISI CI-IAMBER—I .NDR
' RESPONSABLE OF COMMERCE lII
LUXEMBOURG —

Sarablghs BB wlsraarmarein o foni] m Bmsirerearmani
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Call to Action

You want to know more If societies want to be labelised If national organisms want to be
part of the network

(https://www.responsibility-europe.org/) (info@indr.lu) (info@indr.lu)
\Q\L\TY EU#O
we commit & s

to top level standards of u“?
o

corporate environmental
and social responsibility
we contribute R E
to a sustainable future

responsibility-europe.org QV

INTERNATIONAL LABEL FOR CSR - RESPONSIBILITY EUROPE
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Jeanne Pernot

Thank you Chamber of Commerce Luxembourg
for your
attention jeanne.pernot@cc.lu
+352 621 435 705 |
/
> 4
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